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Ref. No.1 I 

SUBYJEC'I : One Year Summary of Public R e l a t i o n s  DeparGme nt; 

company t h a t  the Pub1i.c Relati .ons Department (09 Offie  e 1 of' 
CAT is concerned on ly  with  the p u b l i c a t i o n  o€ t h e  monthly 
CAT BUIJLE%IM, This brief swmrflary OC o t h e r  PRO activities 
cver an arbLtrasy per iod  ( June  1951 to June 1952, for 

Since there seems t o  be some i m p r e s s i m  existing i n  t h e  
e 

example) may serve to clarify t he  situation. /* 
/ 'In addition to the BIILLFTIN, however the  Public R e l a t i o n s  

Departrnent is concerned w i t h  man& o t h e r  axid varied a c t i v i t i  es 
requi r ing  far more time and e f f o r t  %tian t h e  magazine. 1 

Company Advertising: Over tkce past  yea r  or so PRO has 
been responsible  f o r  the increase  of a company-wide adv-ertising 
program. T h i s  advertising, i.n t h e  form o f  newspaper ads ,  
magazine ads, bi l lboards  and posters  appea r s  cont inuously fa? 

promoti'onal material has been c o n s t a n t l y  coming o f f  the  PRG 
product ion  l i n e  in t he  form. of l o s f l e t s  pamphlets ,  schoduXc3s, 

calendars desk pads  coasters,  e t e  e all designed and produced i 

t a  be used by the pub l i c  and all bearing t h e  CAT insi .gnia ,  

-4 -  a l l  t h e  cities of the Far East, served by CAT.  I n  a d d i t i o n ,  1 
/ 

rale-tables, stationery, labels, stickers, baggage Gags, I 

UQn hno  m..r\nl z ,,A I...mnrrnrrw hnhbi - P f ;  n.mmmamr.< 9 1  m c i - ~ h 7  4 -I-- 

ments,  trave2 agents, e t c ,  wi th  this m.ateria1. 

The Publ ic  Kelat ions s t a f f  h ~ s  a s s i s t e d  the Traf f ic  and 
Sales force  i n  surveying and setting up new booking o f f i c e s  and 
in r e d e s i g n i ~ g  old ories a 

photqgraphic  enlargements . for a31 offices, i l lus t i  ting CAT ' 

operation, mc;del CbT planes,  e t c .  has  all been sugp l i ed  by PRQ 
The a c t u a l  ciesignin,g and p r o d u c t i o n  of black and w h i t e  ads,  
line cuts  and c o l o r  p r i n t i n g  has been done by PRO s t a f f .  

i s  t o  represent the company i n  a c t i v i k i e s .  which concern the 
consumer public e PRO has been acti.vely engaged i n  participation 

xsuch as 
Promotional material for ~ompany consumpti 

S ince  one sf t h e  functions of' a Publ.ik Rela t ions  Department 
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c o u n t r i e s  in wfiick, t h e  cornpariy operates ,  
has participated -j,n more than nine f a i r s  i n  t h ree  d i f f e r e n t  CAT 
regicns o f  the Far East. It is p r a c t i c a l l y  impossible  t!s 
estimate the number of people who became acquainted with CAT . 
and its activities through t h i s  medium. 

any company o r  agency, can be said t o  be i n  the  business ~f 
"obta in ing  recogni%ionlp. Whether it is g a i n i n g  this recognition 
through the  eyes u f  people or through them hearing about; C A T ,  

In the l a s t  year PRO 

The Public Rela t ions  Department of C A T ,  o r  €or that; mat ter  

and most; iniportaiit functicsn is &ELATIONS from whence the name 
public  re la t ions  as a business toda was de r ived ,  The P & l i c  
Relat ions staff of CAT consists t o d y  o f  15 p o p l e .  
member of t h i i t  staff i s  actively engaged i n  se l l fng  CAT t o  the 
public through e l o m  bu:;iness r e l a t ionsh ips  I) 
r e l a t i o n s h i p  i s  maintained between C A T  and such agencies a8 
s t h e r  a i r l i n e s ,  cd'ficials of the various countr ies  in which  C A T  
operates - t he  Press radio ,, t r am porka t ion  agencies  and right 
down t o  '*the man on the s t r ee t t t ,  For after all. it is* the lPman' 
on the streett? who keeps CAT operating through h i s  patrc.nag8. 
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